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Field Marketing with 
FMX 

FMX provides Facility Management solutions 
that are purpose-built for K;12 schools.

We’ve hosted and/or attended 240 events in 
2025 

Our 2025 budget is set to $1.4 million

Our 2025 pipeline goal is $6.3 million



Designing Strategic-State Field Events
Tailor events to each region and audience to drive 
higher attendance.

Blending Field Marketing with ABM for 
Higher Impact
Work closely with sales to target top accounts 
and turn roadshows into pipeline opportunities.

Creating Flexible Event Experiences to 
Shift Slow Season to Busy Season
Offer multiple ways to engage (learning labs, 
onsite visits, and pop-ins) to boost attendance.



Learning Lab
Presentation to a 
group of O25 hosted 
by a current 
customer.

Onsite Visit
Scheduled prior to 
the event; meet 
them where they 
are with lunch and a 
presentation.

Pop-In
Weirdly successful, 
just knock on their 
door with donuts. 

FMX Roadshow: Summer of Solutions (a flexible experience) 









Revamping and adding love to our email invitations

Email Invitations

Roadshow Marketing Invite Bounty List Emails (ABX)

All the standard details 

Excitement/urgency 

Event branding

Sent to all contacts 

Focus on onsite visits

Intimacy 

Personalized 

Bounty list of [50
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142%
Increase in open rates



94%
Increase in unique click rates



$48,000

$47,481.64

Goal

Actual

Learning Labs Pipeline

$65,935.20

Goal

Actual

Onsites/Pop-ins Pipeline

Illinois Roadshow Results

$32,000



14.8x
Return on Investment



2026 ABX Launch
After targeting strategic states in 2025 through 
event hubs, we are diving in deeper to target 10 
specific accounts where we will focus Field 
Marketing efforts through H1 2026.

2026 Micro 
Conference


